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„It’s still day 1!“

AMAZON
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ZOOPLUS

CAGR 40,4%
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Only public e-commerce 

companies with a +20% 

growth rate

Category leaders

Ideally founders-led

Plus: selective e-

commerce holdings

GLORE25: THE GLOBAL ONLINE RETAIL FUND
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GLORE25: #A14N9A
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II ) Amazon is spooky but … 
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„You don’t have to beat amazon.

Just outperform the old school 

offline retail competition!“

The K5 Mantra
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LOGISTICS & 

DELIVERY

Amazon - a propulsive force beyond retail

RETAIL
CONSUMER 

TECHNOLOGY

CLOUD 

COMPUTING

MEDIA & 

ENTERTAINMENT
WHAT’S NEXT ???
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Amazon is still based on three pillars
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Free Shipping

Unlimited Photo Storage Video Streaming

Free Ebooks

Amazon Music

Free Audiobooks Discount Whole Foods

Free Restaurant Delivery
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“Winning a golden globe helps us 

sell more shoes and it does that 

in a very direct way“
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ACTA Studie
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III ) Multiple ways to retail success! 
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a) Disruptors
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b) Specialists
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c) The Food Market Potential
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What’s next?

“Companies built around customers 

(not products)”
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PLATFORM

PLAYERS
ONLINE

RETAILERS

MARKETPLACE

STRATEGIES

VERTICAL

BRANDS

SHOPPING

EXPERIENCE


